
The Journal of Communication Inquiry invites submissions for the 2017 theme issue, 

“Articulations of International Media and English.” This issue will be devoted to the connections the 

global spread of English makes with media production and consumption in places where English is not 

the mother tongue. This includes, but is not limited to, countries where English was introduced via 

colonization or is treated as a foreign language. English and its global dissemination have been analyzed 

in terms that range from linguistic imperialism, to neoliberal hegemony, to audience uses of English to 

create new definitions of the local, national, and global. When approaching the spread of English from a 

media studies perspective, popular television shows in English, movies in English, and locally-produced 

English-language news and entertainment content all become objects of analysis. These contexts can 

include diasporic and indigenous media. 

 

JCI is seeking input from scholars in a variety of disciplines who can find ways to wed theory 

from the fields of media and linguistics to examine the intersections of English and media production and 

consumption. We strongly encourage submissions from international scholars who can provide insiders’ 

perspectives on the relationships between English language media and indigenous language media in 

places around the world. The deadline for submitting manuscripts is 11:59 p.m. CST on February 17, 

2017. All submissions will undergo peer review. Please contact JCI Managing Editor John C. Carpenter 

(john-c-carpenter@uiowa.edu) with questions. 

 

Possible topics of inquiry include but are not limited to: 

 

 How people around the world use English language media to form local, national, and 

global identities  

 Critical examinations of the ways English media content is informed by and contributes 

to discourses of neoliberalism and globalization 

 Is media content in English a legitimate object of study for English-speaking scholars 

who want to explore media environments in places where English is not the main language?  

 Textual analyses that take the discourses surrounding English in both English and non-

English media as objects of analysis 

 The ways choosing English as a language of news in countries where English is not the 

first language affects how journalists conceptualize and practice journalism, including in terms of 

imagined audience, public service, content choices, etc.   

 How news organizations respond to linguistic diversity as the movement of people and 

languages over the world creates mobile, multilingual identities 

 How power informs the relationships between English language media and non-English 

language media in places around the world  

 How the rising use of English in different parts of the world affects Western-based news 

outlets that have always published in English  

 How the rising use of English affects the English language press (formerly known as the 

expatriate press) in countries where English is not a first language  

 Given that English becomes politicized in a country in proportion to the country’s level 

of global engagement, how a country’s language politics affect English language media 

production and consumption   
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